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THE TRADE

DO YOUR EYES DECEIVE YOU?

As renderings of luxury properties become more sophisticated, they can be hard to tell from photographs. Three side-by-side comparisons

IN THE BUSINESS OF LUXURY CONDOMINIUMS, a picture  building. Renderers typically start with the architectural  ements—a blanket draped over a sofa or a backgammon

is worth $10 million. plans to make a geometric representation of the space. board—offer an extra punch of realism.

To sell condo units long before the building is finished, Then they create a virtual “wireframe” of structural de- Below are three renderings of buildings under construc-
developers rely on archit | renderings to show poten- tails, such as the walls, a kitchen island and furniture. tion in New York. Beside them are photographs of actual
tial buyers floor plans, finishes and furnishings of units and  Next they introduce lighting, from wind and fi spaces. Can you tell the difference between the rendering
common spaces, such as lobbies and courtyards. The finishes, such as carpeting, upholstery and wood and a real space?

Crea‘l‘ins a 3-D image is much like constructing a paneling, are layered on top of the wireframe. Styling el- —Beth DeCarbo
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hattan's Hudson Square behind the chair comvey a
neighborhood will have 31 quirky character—but the
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¢ penthouse. The Brooklym-  buitt yet,” says M. Hicks.
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i working on the project, designed by ODA Archi- ;
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